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AMEinfo.com advertising guidelines and terms  
 
1. Mailers / Email Broadcasts guidelines 
 
Key points 
 

·  Final artwork must be received by 10 am the day before the email is due to be sent out (no 
revisions are allowed after this time).  
 
Test mails will then be sent and must be signed off by the end of the working day, the day 
before the campaign goes live. If files / sign-off are received or revised after these deadlines, 
AMEinfo.com cannot guarantee  the start date and bookings may need to be rescheduled. (We 
recommend sending orders through as soon as possible, separate to the campaign creative as 
test mails will not be sent if a booking order has not been received.) 
 

·  Artwork must be “clean” HTML (sent as an attachment), ie not a Word document saved as 
HTML or code used for a website. The code must not include any JavaScript or use an external 
.css or style code.  
 
NB. AMEinfo.com is not responsible for testing the mailer HTML with different email clients, this 
must happen before the creative is supplied to AMEinfo.com. 
 

·  HTML must be provided for the mailer, (AMEinfo.com will send out the mailer, but cannot 
design / code it or make ANY amends). 
 

·  The HTML email must not be made of just one large image (mailers using one image are likely 
to be stuck in ‘junk’ folders. Please use smaller thumbnails and include important messages in 
HTML text. It is also important that any content that is included as an image, is equally 
balanced with text content, again to avoid being seen as spam.  
 

·  Subject lines should not include the words ‘competition’, ‘win’, ‘free’ or ‘!!!”. This is to prevent 
your email landing in the ‘spam’ folder and users not seeing your marketing messages due to 
images being withheld by the email client. 

 
 
Additional information 
 

·  AMEinfo.com also require: 
o HTML file 
o Images in GIF/JPEG 
o Subject line 
o The URL for the click tag  
o Target group 
o Country targeting 
o Instruction as to whether test e-mails are required, and recipient email addresses if 

relevant (optional). 
 

·  If artwork is provided as an image rather than HTML then: 
o The maximum file size is 80kb 
o The maximum dimensions are 600 x 900 pixels 
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·  Do not include any java script in the body or the head of the html  
·  Please do not include any stylesheets /css�  
·  Any formatting or font specs in the code must occur in the body of the code and not in the first 

<html> or <body> tags.  
·  Make sure that the html tags are normal tags, ie we don't write it in caps <HTML> or as 

<Xhtml>  
·  The standard AMEinfo.com footer will be added to all emails. 
·  The sender name and ‘reply to’ email addresses have to be ameinfo.com. 
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2. Banner guidelines 
 
a) Website banners 
 
Key points 
 

·  Artwork has to be received at least 24 hours before the banners are due to go live. If files are 
received less than 24 hours before the start of the campaign, AMEinfo.com cannot guarantee 
the start date. (We also recommend sending order numbers through as soon as possible, ie 
separate to the campaign creative as a banner will not go live without a booking order.) 
 

·  Back-up gifs must be provided for all campaigns using flash banners. 
 

·  Interactive banners, including expandable and HTML form banners have to be tested for 
compatibility and revisions may be required. We therefore recommend that creative (even in 
draft form) is sent for testing as soon as possible. We can only guarantee the start date of a 
campaign using this type of banners if creative is sent a week ahead of the start date. 
 

·  We require all interstitial campaigns are run on the AMEinfo.com adserver and not via 3rd party 
ad servers. If they are run externally then our campaign figures must be used. 
 

·  We cannot guarantee that we can serve 3rd party campaigns using Eyeblaster or Adtech. 
Campaigns will be subject to testing and may require revisions to the code by both parties, so 
additional time is required. 

 
·  Audio on banners must be initiated by the user. 

 
·  Video in banners can only run for a maximum of 15 seconds. 

 
·  Expandable banners must close automatically and not require user-interaction 

 
·  Content must comply with the relevant laws, regulations and be appropriate to the cultural / 

political viewpoints of the UAE, Middle East or other target countries.  
 

·  Reports can only be provided when the campaign is finished, although reports can be checked 
via the system during the campaign. We will aim to supply them within 2 days for banner 
campaigns and 10 days for email campaigns (from the end date). 

 
 
b) Newsletters (Weekly industry, country and compan y newsletters) 
 
Key points 
 

• MPU banner in weekly newsletter: 
-  Creative provided as a JPG or GIF plus the URL for landing page. 

 
• Icon in weekly newsletter: 

-  Creative provided as a JPG or GIF plus the URL for landing page. 
-  Also see http://www.ameinfo.com/newsletter/ 
 

Examples 
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d) Re-colouring the homepage 
 
In order to provide files for homepage sponsorship including re-colouring we require the following: 
 

-  Hex colour reference for recolouring the background  area. 
-  A selection of banners from: leaderboard, space and  MPU formats. 

 
Examples: 
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e) Image in the homepage background 
A single image can now be added to the background of the homepage. The image needs to be: 
 

-  Image specification: 1280 pix wide, (however the image will only be visible 128 pix 
either side of the content area). The image can be any length, but should fade to a 
single colour at the bottom. The hex reference of the solid colour is also required. 
(Example below) 

 
1280 pix wide 

 
128 pix              128 pix 
 
 
 
f) Video player sponsorship 
The video player can also be sponsored, on a section by section basis. To implement this we require: 
 

-  An image frame: 468 x 350, with a frame boarder of 35 pixels jpeg or GIF (example 
below) 

 



 

AME Info Advertising Guidelines and Terms         ( v0.36 May 2011) 
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f) Handheld sponsorship 
The handheld version of AMEinfo.com can also be sponsored, on a section by section basis. To 
implement this we require: 
 

-  An image file: 216 x 36, jpeg or GIF (example below) 
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Additional information 
 

·  Non-flash banners 
 

-  Creative provided as a GIF/JPG, plus the URL for a landing page and optimized for 
WEB 

-  Start/end date for campaign 
-  Details on the country targeting required 
-  Max file size of 20 - 30 kb (depending on banner format). 

 
·  Flash banners 

 
-  A .swf file should be supplied prepared for the insertion of a clicktag, plus the clicktag 

provided as text string 
-  Landing page to open in a new browser window 
-  Start/end date for campaign, country targeting 
-  Optimized for WEB 
-  Max file size of 20 - 80 kb (depending on banner format) 
-  The “var TFSMFlash_WMODE” code of the banner should be set to “transparent“ or 

“opaque” 
-  Action script to be used: 

on (release) 
{ 
getURL (clickTag, "_blank"); 
} 

 
 

• Banner formats on AMEInfo.com  
 

-  Skyscraper :  120 x 600 pixels, JPEG, GIF or Flash (jobs site only)  
 

-  Leaderboard :  728 x 90 pixels, JPEG, GIF or Flash  
 

-  Space banner :  220 x 550 pixels, JPEG, GIF or Flash  
 

-  Interstitial:  768 x 500 pixels (Maximum), JPEG, GIF or Flash) 
 
-  MPU: 300 x 250 JPEG, GIF or Flash  

 
Other fixed banners 
 
Video sponsorship :  320 x 240 (.flv file only, 5 second intro, 30 second outro) 
Send to a friend banner : 240 x 170 
Printer friendly banner : 15 x 60 
Watchlist notification banners : 468 x 60 
Watchlist logo :  110 x 40 
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3. Detailed specifications 
 
Emails 
 
Mailshots: 
Dimension: width max 600 pixels by 900 pixels 
Format:  HTML file (with all images, unless you are hosting them) 
Images:  jpg or (animated) gifs, no swf files please 
File size: max 80 kb (including all images) 
Animation Animation is limited to first 15 seconds, looping is unlimited within 15 seconds 
 
Banners 
 
* swf files: 
When supplying flash files, please make sure the banner has a button layer with following Action Script 
code in order to track the clicks: 
 
on (release) { 
    getURL (clickTag, "_blank"); 
} 
 
 
Space banner: 
Dimension: 220X550 pixels 
Format:  jpg, (animated) gif or *swf file 
File size: max 40kb 
Back-up file: jpg, (animated) gif, max file size 35kb 
 
Expandable Space banner 
 
Two files required 
Dimension: 220X550 pixels 
Format:  jpg, (animated) gif or *swf file 
File size: max 50kb 
Back-up file: jpg, (animated) gif, max file size 35kb 
 
And 
 
Dimension:  440x550 pixels 
Format:  jpg, (animated), gif or *swf file 
File size:  max 50kb 
Back-up file: jpg, (animated) gif, max file size 35kb 
 
Additional requirements:  The banner must close automatically and not require user-interaction 
 
Leaderboard: 
Dimension: 728X90 pixels 
Format:  jpg, (animated) gif or *swf file 
File size: max 40kb 
Back-up file: jpg, (animated) gif, max file size 35kb 
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Expandable / push down leaderboard: 
 
Two files required 
 
Dimension: 728X90 pixels  
Format:  jpg, (animated) gif or *swf file 
File size: max 50kb 
Back-up file: jpg, (animated) gif, max file size 35kb 
 
And 
 
Dimension: 728X300 pixels 
Format:  jpg, (animated) gif or *swf file 
File size: max 50kb 
Back-up file: jpg, (animated) gif, max file size 35kb 
 
Additional requirements:  The banner must close automatically and not require user-interaction 
 
Skyscraper (jobs site only): 
Dimension: 120X600 pixels 
Format:  jpg, (animated) gif or *swf file 
File size: max 40kb 
Back-up file: jpg, (animated) gif, max file size 20kb 
 
MPU : 
Dimension: 300X250 pixels 
Format:  jpg, (animated) gif or *swf file 
File size: max 40kb 
Back-up file: jpg, (animated) gif, max file size 30kb 
 
Expandable / push down MPU 
 
Two files required 
 
Dimension: 300X250 pixels 
Format:  jpg, (animated) gif or *swf file 
File size: max 50kb 
Back-up file: jpg, (animated) gif, max file size 35kb 
 
And 
 
Dimension: 500X300 pixels 
Format:  jpg, (animated) gif or *swf file 
File size: max 50kb 
Back-up file: jpg, (animated) gif, max file size 35kb 
 
Additional requirements:  The banner must close automatically and not require user-interaction 
 
 
Interstitial ad: 
Dimension: 768X500 pixels  
Format:  jpg, (animated) gif or *swf file 
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File size: max 80kb   
Back-up file: jpg, (animated) gif, max file size 35kb 
 
Watch list notification: 
Dimension: 468X180 pixels 
Format:  jpg or (animated) gif 
File size: max 30kb 
 
Watch list logo: 
Dimension: 110X40 pixels 
Format:  jpg or gif 
File size: max 20kb 
 
MPU : 
Dimension: 250X300 pixels 
Format:  jpg or (animated) gifs, no swf files please, (include URL for the landing page) 
File size: max 40 kb 
 
Icon (English and Arabic newsletters): 
Dimension: 120X120 pixels 
Format:  jpg or (animated) gifs, no swf files please, (include URL for the landing page) 
File size: max 20 kb 
 
Send to a friend banner:  
Dimension: 240X170 pixels 
Format:  jpg or (animated) gifs, no swf files please, (include URL for the landing page) 
File size: max 20 kb 
 
Mobile site banner:  
Dimension: 216X36 pixels 
Format:  jpg or (animated) gifs, no swf files please, (include URL for the landing page) 
File size: max 4.5 kb 
 
 
 
Linear Video Ad Format Guidelines 
 
Insertion Point  
Can be placed pre-roll, mid-roll or post-roll 
 
Maximum ad display duration  
either 15 seconds or 30 seconds max. Ads may be less than but not exceed these maximum durations. 
 
Click Event  
Both the video window and companion ad may be clickable with links to advertiser site. 
 
Controls 
• Since ads are displayed when a user opts-in to view content, it is recommended that all linear video 
ads be host-initiated 
• Minimum player controls present should be Start/Stop and Volume On/Off/Softer/Louder. Other 
recommended and acceptable buttons include Fast Forward/Rewind, Pause, Zoom and other 
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Interactive buttons as needed. All buttons should be enabled throughout the video ad play, with the 
exception of Fast Forward. 
 
Companion Ad Sizes 
If a publisher offers companion ads as part of a linear video ad product, as per the “Companion Ad” 
section of this document at least one of the following companion ad sizes should be accepted: 
300x250, 300x100, 468x60, 728x90, 300x60. It is important to note that this is a minimum consideration 
set and that other ad sizes may also be offered by a publisher in addition to at least one of the listed 
sizes. 
 
 
Linear Video Ad Submission Recommendations 
It is recommended, but not required for guideline compliance, that publishers adopt the following list of 
specifications in order to encourage standardized and more operationally efficient submission practices. 
 
Video file technical specifications 
1. Bit rates: Greater than 2Mbps 
2. Resolution (in pixels): 640x480 preferred; 400x300 minimum; these 
dimensions may be adapted to accommodate wide screen videos 
3. Color depth: 32-bit 
4. Key frames: every 1 second 
5. Frame rate: At least 15 frames per second 
6. Recommended codecs for video asset submission: MPEG2, WMV, 
H.264/AAC 
 
Aspect ratio  
Aspect ratio: 4:3 (standard screen) or 16:9 (wide screen). Publishers may scale the submission to fit 
their player (e.g. colored bands may be added around the ad.) 
 
Leaders (slate)  
Video creative may be submitted without leaders (slate) before ad content. 
 
Scalability  
If scaling of ad is possible, publishers should disclose to buyers in creative specs how scaling may 
occur. 
 
 
 
Other useful links which will clarify our terms are: 
 
http://www.ameinfo.com/advertising/ 
 
 
Failing to comply to these guidelines will result i n delay in campaign start and in 
terms of mailers they will not be sent ASAP, but a new date must be booked 
among available dates. 


